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Influence of Business Information Use on Sales Performance of SMEs in Lagos State 
by 
Adebowale Ojo, Sydney Akinsunmi, and Olayonu Oluwatimilehin 
 
Abstract 
Small and Medium Scale Enterprises (SMEs) are crucial drivers of every nation’s economy. 
However, reports suggest SMEs in Nigeria have not performed creditably well in terms of 
sales. Hence, they are yet to contribute to a large extent to the economic growth and 
development of the country. Considering that business information is an indispensable 
resource in overall business performance, one is forced to question the availability and 
utilisation of business information by SME owners. This study examines the influence of 
business information use on the sales performance of SMEs in the information technology 
sector in Lagos State. Employing a survey research design, the study population comprised of 
575 Computer and Allied Product Dealers Association of Nigeria (CAPDAN) registered 
SMEs in Computer Village of Lagos State. The stratified sampling technique was used to 
survey the responses of 181 SME owners who served as respondents in this study. A self-
developed questionnaire was used as the instrument of data collection. Frequency 
distribution, simple percentages, and regression analysis were used for data analysis. Findings 
revealed that SMEs obtained most of the information they use from newspapers and informal 
sources. Also revealed was that business information utilisation influences sales performance 
of SMEs (R = 0.36, R Square = .212, F1,161 = 94.18, p < 0.05). The study concludes that 
business information use for SMEs sales performance is inevitable. However, use is 
predicated on availability. It is recommended that agencies in charge of SMEs in Nigeria 
should put more effort in ensuring formal information sources are made available to SME 
owners. 
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Introduction: 
Small and medium scale enterprises (SMEs) have been described by the Central Bank of 
Nigeria (CBN, 2013) as enterprises with an asset base (excluding land) of between N5million 
– N500million and labour force of between 11 and 300. SMEs are the engine of the economy 
– as they are essential sources of job creation, thereby creating entrepreneurial spirit and 
innovation. In fact, they are recognised as an integral component of economic development 
and a crucial element in lifting countries out of poverty (Wolfenson, 2001). Also, they have 
been the means through which accelerated economic growth and rapid industrialisation have 
been achieved in nations across the world (Sauser, 2005). 
 
SMEs are veritable engines of the economy as they partake in countless transactions across 
the globe, creating a constant flow of value which forms the back bone of every nation’s 
economy. While this is true, their growth and development in Nigeria has been disturbingly 
slow and seemingly stunted. A 2012 Enterprise Baseline Survey indicates that SMEs 
contribute 46.54% to Nigeria’s GDP. Though, this seems like an improvement, the CBN 
however, reports that SMEs in Nigeria have not performed credibly well in terms of sales. 
Hence, SMEs are not playing the expected vital and vibrant role in the economic growth and 
development of Nigeria. Oyelaran-Oyeyinka cited in Aigboduwa & Oisamoje (2013), 
evidently captures the poor performance of SMEs in Nigeria relative to their counterparts 
elsewhere by revealing that although about 96% of Nigerian businesses are SMEs compared 
to 53% in US and 65% in Europe, they contribute approximately 1% of GDP compared to 
40% in Asian countries and 50% in both US and Europe.   
 
A report of the CBN at the FSS international conference indicate issues such as unfriendly 
business environment, poor funding, low managerial skills and lack of access to modern 
technology as key issues affecting the performance of SMEs in Nigeria (Oyelaran-Oyeyinka, 
2007). However, the issue of business information availability and utilisation by SMEs 
owners/managers seems to have been overlooked - hence, necessitating this paper.  
 
Business information can be seen as any piece of information or group of information 
working collectively to give an organisation competitive edge in the process of supporting 
such activities as forecasting, planning, control, coordination, decision making and 
operational activities (Butcher, 1997). Lowe (1999) on the other hand, describes it as 
information on those factors outside and largely beyond the control of the business which 
have a direct commercial significance. 
 
Information today has become a critical resource in any sector or sub-sector of a nation’s 
economy. In fact, it has been referred to as the fourth factor of production. Little wonder 
organisations and governments of developed countries invest a great deal in its acquisition. 
This is because the acquisition of the right type of information will lead to making quality 
decisions that will consequently affect sales and the overall business performance. 
 
From the foregoing, the availability of business information resources for use by SMEs 
becomes imminent. The reason for this is not far-fetched as logic posits that availability 
precedes utilisation. The availability of business information can therefore be described as 
providing the right information to an individual for use in order to perform a specific business 
task (Haliso & Okunfulure, 2010). According to O’Hare (2007) business information 
includes company reports, share price data, profiles on executives, company directories, 
business statistics, credit ratings, market research reports, country profiles, trade journals and 
other related information materials. In a study of SMEs by Chiware & Dick (2008) in 
Namibia, it was revealed that the kind of information sources often used were informal 
sources within the business or customers, rather than established sources. This was because 
there were barriers in sourcing information from formal sources. Dalton cited in Shokane 
(2003) also posits that business managers’ sources of information include personal sources of 
information (colleagues and friends); Newspapers; Printed Sources (trade literature, journals 
and reports); Mass media (television and radio); Information centers; Advisory services and 
the Internet. 
 
There is no doubt that utilising business information resources contributes to overall business 
performance. Law cited in Haliso and Okunfulure (2010) affirms that the utilisation of 
information by organisations gives them the competitive advantage necessary to sustain their 
business. In the same vein, Ikoja-Odongo cited in Okello-Obura, Minishi-Majanja, Cloete, & 
Ikoja-Odongo (2008) emphasised the foremost resource which information has come to be, as 
its handling and utilisation determines to a large extent the success or failure of business 
activities. Keh, Nguyen, and Ng (2007) showed that there was a positive relationship between 
information utilization and SMEs performance. Also corroborating this is a study by Moorthy 
et al. (2012), where it was revealed that  there  is  a  significant  positive  relationship  
between  the  use  of  marketing  information and the performance of SMEs in Malaysia. 
Also, Cacciolatti, Fearne, and McNeil (2011) indicated that SMEs that  make  good  use  of  
structured  marketing  information  presented  a  higher  probability  of growth.   
 
Problem Statement and Objectives of the Study: 
Governments at federal, state and local level through budgetary allocations, policies and 
pronouncements have signified interest and acknowledged the crucial role of the SMEs sub-
sector of the economy. The SME sub-sector is expected to experience increase in their sales 
in order to contribute significantly to the GDP of the nation. However, it is sad to note that 
the SME sub-sector has not been performing credibly well to contribute significantly to 
Nigeria’s economic growth and development. This situation is a cause of concern to the 
government, citizen operators of SMEs as well as the organised private sector groups. 
 
While a number of factors have usually been identified as hindrance to the performance of 
SMEs in Nigeria, information availability and utilisation has been conspicuously neglected. 
Since studies (Okello-Obura & Matovu, 2011) have shown that SMEs perform better in an 
information rich environment, there is therefore a need to assess the availability and 
utilization of business information by SMEs especially in Nigeria’s context. 
 
The general objective of this study is therefore to examine the influence of business 
information availability and utilisation on the sales performance of SMEs in Lagos State, 
Nigeria. Specifically, this paper aims to: 
• ascertain the type of business information available to managers of SME; 
• find out the extent of business information sources utilised by SMEs managers;  
• discover the challenges faced by SMEs managers in accessing business information 
sources; and 
• examine the influence of business information utilisation on SMEs sales performance. 
 
Methodology: 
This paper adopted the descriptive survey research design. This afforded an intensive detailed 
analysis and description of the context of the study. The population of interest to this study 
are the SMEs in Lagos State’s Ikeja information communication technology (ICT) hub, 
popularly known as ‘Computer Village’. This is because there is an organised concentration 
of SMEs in this location, also affording the researchers to reach respondents at one central 
point. SMEs in this ‘village’ that is seen as the hub of ICT sector in Lagos are involved in 
sales and distribution of computers and other ICT materials. It is pertinent to state that SMEs 
in this ICT sector are governed by a body known as Computer and Allied Products Dealers 
Association of Nigeria (CAPDAN). Figures obtained from CAPDAN secretariat revealed a 
total of 575 registered SMES. 
 
Adopting the Slovin (1960) formula for sample size determination, a sample size of 181 
SMEs was arrived at. The respondents were subsequently selected by stratifying along the 
SMEs line of business, that is, wholesales, retails and services. A questionnaire was used as 
the instrument for data collection. The questionnaire comprised of two sections: section one 
gathered respondents’ demographic information; while section two gathered information 
relating to business information availability and utilisation. 181 copies of the questionnaire 
were administered on owners/managers of the selected SMEs. 163 copies of the questionnaire 
were retrieved, representing a 90% response rate. Collected data were analysed using 
frequency count, simple percentages, mean and simple regression analysis. 
 
Results and Discussion: 
Demographic Information: 
Table 1: Demographic information of respondents 
Variable Frequency Percentage  
Gender 
Male 111 68.1 
Female 52 31.9 
Age 
15 – 25 10 6.1 
26 – 35 36 22.1 
36 – 45 53 32.5 
46 – 55 50 30.7 
56 and above 14 8.6 
Marital Status 
Single 27 16.6 
Married 110 67.5 
Divorced 17 10.4 
Widower 6 3.7 
Widowed 3 1.8 
 
 
 
Education Qualification 
SSCE 30 18.4 
OND 36 22.1 
HND 44 27.0 
BA/BSc 39 23.9 
Masters 11 6.7 
PhD 3 1.8 
Types of Business Enterprise 
Sales 56 34.4 
Services 59 36.2 
Wholesale 48 29.4 
Years of business existence (yrs) 
1 – 5  5 3.1 
6 – 10 32 19.6 
11 – 15 42 25.8 
16 – 20 36 22.1 
21 – 25 33 20.2 
26 & above 15 9.2 
Position in the enterprise 
Owner 71 43.6 
Co-Owner 39 23.9 
Manager 32 19.6 
Deputy Manager 13 8.0 
Employee 8 4.9 
 
Table 1 reveals the demographic information of respondents. 68.1% of the respondents are 
male, while 31.9% are female. It is quite interesting to note that the females one would have 
otherwise thought as alien in the ICT terrain are not totally buried in obscurity. Majority of 
the respondents were between 36 – 45 years of age representing 32.5% of the respondents. 
Also, majority (67.5%) of the respondents are married. Worthy of the note is the fact that all 
of the respondents have a form of formal education – majority (27.0%) had the Higher 
National Diploma. 
 
Majority (36.2%) of the SMEs under study operated under the service type of enterprise and 
most (25.8%) of the SMEs have existed for between 11 to 15 years. Also, majority (43.6%) 
of the respondents own their businesses. 
 
 
 
 
Business Information Availability: 
Table 2: Availability of business information 
Type of business information 
 
 Very 
Available  
Available  Moderately 
Available 
  Seldom  
Available 
    Not 
Available 
X 
Information to increase sales  95 
(58.3%) 
30 
(19.4%) 
23 
(14.1%) 
9 
(5.5%) 
6 
(3.7%) 4.22 
Information on social trends  43 
(26.4%) 
85 
(52.1%) 
20 
(12.3%) 
11 
(6.7%) 
4 
(2.5%) 3.93 
Information on technological 
trends  
44 
(27.0%) 
58 
(35.6%) 
50 
(30.7%) 
10 
(6.1%) 
1 
(.6%) 3.82 
Information on suppliers  28 
(17.2%) 
69 
(42.3%) 
45 
(27.6%) 
21 
(12.9%) 
0 
(0%) 3.64 
Competitors’ information 45 
(27.6%) 
48 
(29.4%) 
44 
(27.0%) 
19 
(11.7%) 
7 
(4.3%) 3.64 
Information on finance 34 
(20.9%) 
57 
(35.0%) 
51 
(31.3%) 
14 
(8.6%) 
7 
(4.3%) 3.60 
Information on customers 34 
(20.9%) 
51 
(31.3%) 
43 
(26.4%) 
33 
(20.2%) 
2 
(1.2%) 3.50 
Environmental information 29 
(17.8%) 
58 
(35.6%) 
45 
(27.6%) 
22 
(13.5%) 
9 
(5.5%) 3.47 
Information on government 
regulations 
28 
(17.2%) 
48 
(29.4%) 
46 
(28.2%) 
29 
(17.8%) 
12 
(7.4%) 3.31 
 
Table 2 attempts to ascertain the level of the type of business information available to SMEs. 
This was achieved following a scale of “Not Available” to “Very Available” on a 5-point 
scale. The analysis based on the mean score revealed that information on how to increase 
sales was the topmost type of information available to them. Others are information on social 
trends, information on technological trends, information on suppliers, competitors’ 
information, information on finance and customers’ information. However, environmental 
information and information on government regulations were seen to be moderately 
available. 
 
 
 
 
 
 
 
 
Business Information Sources Utilisation: 
Table 3: Utilization of business information sources 
 
Table 3 indicates the extent of business information sources used by SMEs. This was also 
achieved following a scale of “Used very frequently” to “Not used” on a 5-point scale. The 
analysis based on the mean (x) score revealed that newspaper was the most used source of 
business information. This was followed closely by personal and informal sources such as 
suppliers, friends and customers. Other moderately used sources of information as indicated 
Types of business 
information sources utilized  
Used very 
frequently  
Used 
frequently  
Used 
moderately  
Seldom 
used  
Not used  X 
News paper  60 
(36.8%) 
32 
(19.6%) 
27 
(16.6%) 
35 
(21.5%) 
9 
5.5(%) 3.61 
Suppliers  58 
(35.6%) 
36 
(22.1%) 
20 
(12.3%) 
42 
(25.8%) 
7 
(4.3%) 3.59 
Friends  60 
(36.8%) 
33 
(20.2%) 
19 
(11.7%) 
42 
(25.8%) 
9 
(5.5%) 3.57 
Customers  50 
(30.7%) 
40 
(24.5%) 
20 
(12.3%) 
44 
(27.0%) 
9 
(5.5%) 3.48 
The internet  23 
(14.1%) 
53 
(32.5%) 
53 
(32.5%) 
32 
(19.6%) 
2 
(1.2%) 3.39 
Magazine  24 
(14.7%) 
59 
(36.2%) 
41 
(25.2%) 
32 
(19.6%) 
7 
(4.3%) 3.37 
Textbooks 27 
(16.6%) 
45 
(27.6%) 
55 
(33.7%) 
28 
(17.2%) 
8 
(4.9%) 3.34 
Small business information 
center 
23 
(14.1%) 
45 
(27.6%) 
61 
(37.4%) 
28 
(17.2%) 
6 
(3.7%) 3.31 
Relatives  40 
(24.5%) 
33 
(20.2%) 
48 
(29.4%) 
12 
(7.4%) 
30 
(18.4%) 3.25 
Professionals journals  26 
(16.0%) 
38 
(23.3%) 
47 
(28.8%) 
39 
(23.9%) 
26 
(16.0%) 3.23 
Radio/Television  23 
(14.1%) 
49 
(30.1%) 
40 
(24.5%) 
45 
(27.6%) 
6 
(3.7%) 3.23 
Report of other enterprise  16 
(9.8%) 
43 
(26.4%) 
57 
(35.0%) 
42 
(25.8%) 
5 
(3.1%) 3.14 
Research institutes  17 
(4.3%) 
35 
(21.5%) 
59 
(36.2%) 
45 
(27.6%) 
17 
(10.4%) 3.12 
Business councils 15 
(9.2%) 
44 
(27.0%) 
63 
(38.7%) 
25 
(15.3%) 
16 
(9.8%) 3.10 
Commercial bank  15 
(9.2%) 
34 
(20.9%) 
71 
(43.6%) 
33 
(20.2%) 
10 
(6.1%) 3.07 
Trade associate  9 
(5.5%) 
46 
(28.2%) 
61 
(37.4%) 
38 
(23.3%) 
9 
(5.5%) 3.05 
Solicitors  14 
(8.6%) 
36 
(22.1%) 
58 
(35.6%) 
53 
(32.5%) 
2 
(1.2%) 3.04 
Trade report  
 
14 
(8.0%) 
32 
(19.6%) 
64 
(39.3%) 
32 
(19.6%) 
14 
(8.6%) 2.87 
Libraries  32 
(19.6%) 
10 
(6.1%) 
44 
(27.0%) 
41 
(25.2%) 
36 
(22.1%) 2.76 
on Table 2 include: the Internet; printed sources (magazines, textbooks, professional journals, 
trade reports); business information centres; relatives; radio and television; and organised 
professional sources (research institutes, business councils, commercial banks, and solicitors 
and libraries).  
 
While previous studies (Butcher, 1997; Shokane, 2003) have found personal sources of 
information as the most used source of information by business owners/managers, this study 
revealed newspaper as the most used source. This is consonance with the findings of Auster 
and Choo (1993) who also revealed newspapers as the most preferred source of information 
by business managers. This could be attributed to the fact that newspapers provides business 
owners with a wide range of information that may help in identifying potential opportunities 
and solving specific problems that are likely to improve sales. 
 
Also evident in this study is that informal sources of information are also frequently used by 
SMEs owners/managers. This is not surprising as studies (Butcher, 1997; Butcher, 1998; 
Pineda and Lerner, 1998; Shokane, 2003) have revealed that SMEs rely on family, friends, 
verbal exchanges with suppliers, customers and distributors. The reason for this is not far-
fetched, as it is a truism that informal sources of information afford merits such as 
clarification of information and instantaneous feedback. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Challenges in accessing business information sources: 
Table 4: Challenges in accessing business information sources 
Challenges faced in accessing 
business information  
Strongly 
agree 
Agree Strongly 
disagree 
disagree X 
The information are sometimes 
not timely 
33 
(20.2%) 
71 
(43.6%) 
49 
(30.1%) 
10 
(6.1%) 2.78 
Information is scattered into 
many sources  
37 
(22.7%) 
58 
(35.6%) 
47 
(28.8%) 
21 
(12.9%) 2.68 
Inadequate time to seek for 
information  
32 
(19.6%) 
61 
(37.4%) 
52 
(31.9%) 
18 
(11.0%) 2.66 
Some of the information 
sources are old  
33 
(20.2%) 
55 
(33.7%) 
59 
(36.3%) 
16 
(9.8%) 2.64 
Inadequate skills to retrieve the 
information  
28 
(17.2%) 
60 
(36.8%) 
59 
(36.2%) 
16 
(9.8%) 2.61 
Lack of access to information  20 
(12.3%) 
72 
(44.2%) 
52 
(31.9%) 
19 
(11.7%) 2.57 
Lack of access to internet 
sources  
26 
(16.0%) 
61 
(37.4%) 
56 
(34.4%) 
20 
(12.3%) 2.57 
Information is not reliable  24 
(13.5%) 
55 
(33.7%) 
62 
(38.0%) 
22 
(13.5%) 2.50 
Information sources are so far 
located  
28 
(17.2%) 
67 
(41.1%) 
45 
(27.6%) 
23 
(14.1%) 2.42 
Lack of awareness about where 
to obtain information  
34 
(20.8%) 
25 
(15.3%) 
51 
(31.3%) 
53 
(32.5%) 2.25 
 
In a bid to ascertain the challenges SMEs owners/managers faces in accessing business 
information, the respondents were required to rate the level of challenges faced on a 4-point 
scale of “strongly agree” to “disagree.” The major challenges are the timeliness of the 
information, scattered information sources, inadequate time to seek for information, outdated 
sources of information, inadequate information retrieval skills, lack of access, lack of internet 
access and reliability of information sources. 
 
Influence of business information utilisation on SMEs sales performance: 
Table 5: Regression Analysis/ANOVA  
 Sum of 
Squares 
df Mean 
Square 
F Sig Remark 
Regression 13.72 1 13.72 94.18 .000 Significant 
Residual 50.99 161 .15 
Total 64.71 162  
R = 0.36 
Adjusted R Square = .212 
 
Table 5 shows the regression analysis/ANOVA to determine the influence of business 
information utilisation on SMEs sales performance. The level of business information 
utilisation was determined via respondents’ responses to the level of business information 
sources utilisation. The level of sales performance was determined via respondents’ responses 
to their business market share, revenue profile, and profit growth, which suggested they were 
fair. Table 5 reveals a significant relationship between business information utilisation and 
SMEs sales performance (r = 0.36). It was further revealed that business information 
utilisation significantly predicts SMEs sales performance (F1,161 = 94.18, p < 0.05). Also, 
business information utilisation accounts for about 21% degree of variation in the sales 
performance of SMEs. This infers that about 79% of SMEs sales performance is accounted 
for by other factors beyond the scope of this study. 
 
This finding has affirmed that utilising business information is important for SMEs to achieve 
improved sales performance, as well as gaining competitive advantage necessary for the 
overall sustenance of the enterprise. Also, studies have corroborated this finding that 
information utilization influences SMEs performance and contributes to overall growth (Keh 
et al. 2007; Cacciolatti et al. 2011; Moorthy et al. 2012). 
 
Conclusion and Recommendation: 
This paper contributes to the discourse on the relationship between business information 
utilisation and sales performance of SMEs using Ikeja “Computer Village” as an area of 
study. It further affirms that utilising business information is a pre-requisite for SMEs to 
attain sales performance and improve overall performance. Therefore, utilising business 
information for SMEs sales performance is inevitable. However, use is predicated on 
availability of sources. SMEs owners/managers used more of informal sources – it is 
therefore recommended that agencies in charge of SMEs in Nigeria should put more effort in 
ensuring formal and institutionalised information sources are made available to SME owners. 
This will also help to overcome some challenges such as the untimeliness of information 
associated with its access. Also, SMEs agencies should provide training on how SMEs 
managers can make use of modern technologies to access the information needed for their 
business. 
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